
1 
 

RPTM 510: Tourism Behavior 
Spring 2018 

 
Monday and Wednesday, 2:30-3:45PM  

815 Ford Building 
The Pennsylvania State University 

 
Instructor: Bing Pan 
Phone: (814) 867-2900 
Office: 704M Ford Building 
Email: bingpan@psu.edu 
Office hours: Thursday 2-5PM  
 
Course Objectives: 
In this course, we will examine how and why tourists behave the way they do. 
In so doing, we will draw upon theories from a variety of disciplines (e.g., 
sociology, psychology, social psychology), including recreation and park 
studies, and hospitality management. In addition, we will focus on developing 
critical thinking skills and becoming cautious and analytical consumers of 
research. 
 
Course Readings: 
All readings will be posted on Canvas. 
 
Course Requirements: 
There are no exams in this course. Instead, you will be expected to review the 
assigned readings critically, complete class assignments, provide evaluative 
feedback, actively engage in class discussion informally and formally as a 
discussion moderator, and complete a final project. 
 
Critical reviews of assigned readings: Starting Week 3 and continuing through 
Week 12, you will identify a critical issue relevant to each class topic. You must 
explicitly and concisely (no more than two pages) discuss the critical issue in a 
typed, double-spaced paper. For example, you might focus on the discrepancy in 
a reading, contradictions between readings, an important point missed by the 
authors, or reference research you have been exposed to in other courses that 
answer questions left unattended by the authors. To generate your paper you 
might want to begin by developing a list of the issues that affected you most, the 
issues you found most puzzling, the strengths and weaknesses of the research 
presented, etc. In essence, I am expecting you to think about the applied and 
theoretical implications of the readings. Please upload your review to Canvas by 
6pm the day before class. Because you may be asked to discuss your critical 
issue in class, you must be prepared to present your thoughts at a moment’s 
notice! 
 
Evaluative feedback: Three times during the semester you will be asked to 
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provide evaluative feedback on a classmate’s critical review of the assigned 
readings. You are expected to evaluate your classmate’s critical review 
constructively and include suggestions for improvement. As with the critical 
review of assigned readings, you are expected to provide your feedback in a 
typed, double-spaced one-page paper. 
 
 

Please let me know by the second week of class which weeks you will be 
providing evaluative feedback. 
 
Class discussion and assignments: Effective learning is based on the idea of 
shared discussion. Because class discussion is based on the assigned readings 
and class assignments, you are expected to have read and critiqued the readings 
before attending class and completed the assignments. In addition, you are 
expected to participate in class discussion. This does not mean that you always 
have to make brilliant comments, but what you say should be constructive and 
contribute to class discussion. 
 
As the instructor, I will serve as discussion moderator at the beginning of class. I 
will then ask a student to help facilitate the second half of class by building off of 
his or her critical review of the assigned readings. 
 
Final group project/presentation: This assignment is designed to get you thinking 
about a topic you feel should be studied further in a tourism behavior context. 
Your task is to teach your classmates and me about the topic. After consulting 
with and obtaining permission from me on the topic, you will be expected to: (a) 
provide the class with a background article or chapter on the topic, (b) write a 10 
to 15 page paper on the topic, and (c) present the results of your project to the 
class. The approach you take to the paper is up to you. For example, you might 
choose to write the paper as if it is a research proposal. Alternatively, you might 
write a historical review of the topic, ending with a focus on what needs to be 
done in the future. The presentation should last no more than 30 minutes. 
 

Grading:  
Critical reviews (n=9) 30% 
Evaluative feedback (n=3) 20% 
Class discussion and assignments 15% 
Final group paper/report/proposal 25% 
Final group presentation 10% 

 
Grading Scale: A (93% and above), A- (90-92.99%), B+ (87-89.99%), B (83 to 
86.99%), B- (80-82.99%), C+ (77-79.99%), C (70-76.99%), D (60-69.99%), 
F (Below 60%) 
 
Statement on Academic Integrity 
Academic integrity is the pursuit of scholarly activity in an open, honest and 
responsible manner. Academic integrity is a basic guiding principle for all 
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academic activity at The Pennsylvania State University, and all members of the 
University community are expected to act in accordance with this principle. 
Consistent with this expectation, the University's Code of Conduct states that all 
students should act with personal integrity, respect other students' dignity, rights 
and property, and help create and maintain an environment in which all can 
succeed through the fruits of their efforts. 
 
Academic integrity includes a commitment not to engage in or tolerate acts of 
falsification, misrepresentation or deception. Such acts of dishonesty violate the 
fundamental ethical principles of the University community and compromise the 
worth of work completed by others. 
 
The College of Health and Human Development has specific Statement of Policy 
on academic integrity: http://hhd.psu.edu/Policies-and-
Procedures/procedures#statement  
 
Students should be aware that academic integrity covers a wide array of actions. 
Sanctions can range from a reduction in your grade on the assignment (for minor 
offenses) to an F for the course and referral for disciplinary sanctions including 
permanent recording of an academic integrity violation on your academic 
transcript (for major offenses). Violations of the University’s Academic Integrity 
Policy include, but are not limited to, the following: 
 
Cheating: using crib sheets of any kind, preprogrammed calculators or cell 
phones, use of notes during a closed book exam 
Copying on tests: looking at other students’ exams, copying with a plan with 
another student, passing notes during exams; exchanging exams with another 
student 
Plagiarism: fabricating information or citations; copying from the Internet of 
submitting the work of others from journals, articles and papers, or books; 
submitting other students’ papers as one’s own. Any material, regardless of 
length, that is the work of somebody else and who is not given explicit credit by 
citation, submitted as one’s own, is plagiarized material. 
Tampering with work: changing one’s own or another student’s work; tampering 
with work either as a prank or to sabotage another’s work 
Acts of aiding and abetting: Facilitating academically dishonest work by others; 
unauthorized collaboration on work; permitting another to copy from one’s 
exam; writing a paper for another; inappropriately collaborating on home 
assignments or exams without permission or when prohibited 
Unauthorized possession: Buying or stealing of exams or other materials; failing 
to return exams on file or reviewed in class; selling exams; photocopying exams; 
any possession of an exam without the instructor’s permission 
Submitting previous work: Submitting a paper, case study, lab report, or any 
assignment that had been submitted for credit in a prior class without the 
knowledge and permission of the instructor 
Ghosting or misrepresenting: Taking a quiz or exam or performing a class 
assignment in place of another student; having another student do the same in 
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one’s place; signing in as present in class for another student or having another 
student do the same in one’s place 
Altering exams: Changing incorrect answers and seeking favorable grade changes 
when instructor returns graded exams for in-class review and then collects them; 
asserting that the instructor make a mistake in grade. Other forms include 
changing the letter and/or numerical grade on a test. 
Computer theft: Electronic theft of computer programs or other software, data, 
images, art, or text belonging to another. 
Sanctions depend on the nature of the violation. Sanctioning guidelines are 
available at http://undergrad.psu.edu/aappm/sanctioning-guidelines.html.   
 
Statement on Disability Accommodations  
Penn State welcomes students with disabilities into the University’s educational 
programs. Every Penn State campus has an office for students with disabilities. 
The Student Disability Resources Web site provides contact information for every 
Penn State campus: http://equity.psu.edu/sdr/disability-coordinator. For further 
information, please visit the Student Disability Resources Web site: 
http://equity.psu.edu/sdr.  
 
In order to receive consideration for reasonable accommodations, you must 
contact the appropriate disability services office at the campus where you are 
officially enrolled, participate in an intake interview, and provide documentation: 
http://equity.psu.edu/sdr/applying-for-services. If the documentation supports 
your request for reasonable accommodations, your campus’s disability services 
office will provide you with an accommodation letter. Please share this letter with 
your instructors and discuss the accommodations with them as early in your 
courses as possible. You must follow this process for every semester that you 
request accommodations. 
 
Statement on Counseling and Psychological Services 
Many students at Penn State face personal challenges or have psychological needs 
that may interfere with interfere with their academic progress, social 
development, or emotional well-being. The university offers a variety of 
confidential services to help you through difficult times, including individual and 
group counseling, crisis intervention, consultations, online chats, and mental 
health screenings. These services are provided by staff who welcome all students 
and embrace a philosophy respectful of clients’ cultural and religious 
backgrounds, and sensitive to differences in race, ability, gender identity and 
sexual orientation. 
 
Counseling and Psychological Services (CAPS) (814) 863-0395 or 501 Student 
Health Center during regular office hours (8 am-5 pm, Monday-Friday) 
Penn State Crisis Line (24 hours/7 days/week) (877) 229-6400 
Crisis Text Line (24 hours/7 days/week) Text LIONS to 741741 
Mental Health Providers (all campuses) https://elections.psu.edu/caps-cpd/  
 For more information on services at CAPS visit 
http://studentaffairs.psu.edu/counseling/services/  

http://undergrad.psu.edu/aappm/sanctioning-guidelines.html
http://equity.psu.edu/sdr/disability-coordinator
http://equity.psu.edu/sdr
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To learn how to schedule an appointment at CAPS see this link: 
http://studentaffairs.psu.edu/counseling/appointments.shtml  
 
If you or someone you know is experiencing a crisis situation, information on 
resources at CAPS and other local groups that can help is found at 
http://studentaffairs.psu.edu/counseling/crisis/  
 
Statement on Reporting Bias 
Penn State takes great pride to foster a diverse and inclusive environment for 
students, faculty, and staff.  Acts of intolerance, discrimination, or harassment due 
to age, ancestry, color, disability, gender, gender identity, national origin, race, 
religious belief, sexual orientation, or veteran status are not tolerated.  
 
Students, faculty, or staff who experience or witness a possible bias motivated 
incident are urged to report the incident immediately through Educational Equity 
at the Report Bias. webpage: http://equity.psu.edu/reportbias/.  
 
Diversity Statement 
The faculty and staff of the Department of Recreation, Park and Tourism 
Management value and are committed to fostering diversity in the workplace and 
the profession. By respecting differences in culture, political conviction, age, 
gender, gender expression, race, ethnicity, national origin, disabling condition, 
sexual orientation, and religious affiliation, we attempt to enrich the learning 
environment; improve the practice and profession of recreation, park and 
tourism management; and enhance creative and professional growth in the 
workplace.  
 
Syllabus Disclaimer 
This syllabus has been created as a guide to this course and is accurate at the time 
of printing. However, all information is subject to change. Any changes will be 
discussed in class and will be communicated to students via e-mail. Students are 
responsible for keeping track of changes in the course syllabus throughout the 
semester.  

http://studentaffairs.psu.edu/counseling/appointments.shtml
http://studentaffairs.psu.edu/counseling/crisis/
http://equity.psu.edu/reportbias/
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Tentative Class Schedule 
 

 The Nature of Tourists’ Behavior 
 

Week 1 1/8 Introduction and course business 

Week 2 1/15 Why study tourism and tourists’ behavior? 
 

Readings: Aronson, E. (1977). Research in social psychology as a leap of faith. 
Personality and Social Psychology Bulletin, 3, 190-195. 

 
Ostrom, A., Bitner, M., Brown, S., Burkhard, K., Goul, M., Smith-Daniels, V., 
Demirkan, H., & Rabinovich, E. (2010). Moving forward and making a 
difference: Research priorities for the science of service. Journal of 
Service Research, 13(1), 4-36. 

 
Pritchard, A., Morgan, N., & Ateljevic, I. (2011). Hopeful tourism: A new 
transformative perspective. Annals of Tourism Research, 38(3), 941-963. 

 
Project TimeOff. (2017). The status of American vacation. Retrieved on-
line May 11, 2017 from: 
https://www.projecttimeoff.com/sites/default/files/StateofAmerican
Vacation2017.pdf. 

 
U.S. Travel Association. (2017). The power of travel promotion. Retrieved 
on-line May 11, 2017 from: 
https://www.ustravel.org/sites/default/files/media_root/document/POT
P_Report_Updated_2017_Digital_1.pdf. 

 

Week 3 1/22 Understanding tourists and their experiences 
 
 

Readings: Cohen. E. (1974). Who is a tourist?:  A conceptual clarification. 
Sociological Review, 22, 27-53. 

 
Cohen, E. (1979). A phenomenology of tourist experiences. Sociology, 13, 
179-201. 

 
Uriely, N. (2005). The tourist experience:  Conceptual developments. 
Annals of Tourism Research, 32(1), 199-216. 

 
Gretzel, U., & Jamal. T. (2009). Conceptualizing the creative tourist class: 
Technology, mobility, and tourism experiences. Tourism Analysis, 4(4), 
471-482. 
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 Factors Influencing Tourists’ Behavior 

Week 4 1/29 Emotions 

 
Readings: Beedie, C., Terry, P., & Lane, A. (2005). Distinctions between emotion 

and mood. Cognition and Emotion, 19(6), 847-878. 
 

Van Kleef, G. (2009). How emotions regulate social life: The emotions as 
social information (EASI) model. Current Directions in Psychological 
Science, 18, 184-188. 

 
Hosany, S., & Gilbert, D. (2009). Measuring tourists’ emotional 
experiences toward hedonic holiday destinations. Journal of Travel 
Research, 49(4), 513-526. 

 
Nawijn, J., Mitas, O., Lin Y., & Kerstetter, D. (2012). How do we feel on 
vacation? A closer look at how emotions change over the course of a trip. 
Journal of Travel Research, 52(2), 265-274 
 
Li, S., Scott, N., & Walters, G. (2015). Current and potential methods for 
measuring emotion in tourism experiences: a review. Current Issues in 
Tourism, 18(9), 805-827.  

 
Week 5 2/5 Motivations 

 
Readings: Deci, E., & Ryan, R. (2008). Self-determination theory: A macrotheory of 

human motivation, development, and health. Canadian Psychology, 49(3), 
182-185. 

 
Prebensen, N., Larsen, S., & Abelsen, B. (2003). I’m not a typical tourist: 
German tourists’ self-perception, activities, and motivations. Journal of 
Travel Research, 41, 416-420. 

 
Dunkley, R., Morgan, N., & Westwood, S. (2011). Visiting the trenches: 
Exploring meanings and motivations in battlefield tourism. Tourism 
Management, 32, 860-868. 

 
McLane, D. (2012). Rooting for trees. National Geographic Traveler, 
March-April, 14-18. 
 
Dan, G. (1981). Tourist motivation an appraisal. Annals of Tourism 
Research, 8(2), 187-219.  



8 
 

Weeks 6 2/12 Attitude and attitude change 
 
Readings: Ajzen. I. (2001). Nature and operation of attitudes. Annual Review of 

Psychology, 52, 27-58. 
 

Dijst, M., Farag, S., & Schwanen, T. (2008). A comparative study of attitude 
theory and other theoretical models for understanding travel behavior. 
Environment and Planning A, 40, 831-847. 

 
Huang, S., & Hsu. C. (2009). Effects of travel motivation, past experience, 
perceived constraint, and attitude on revisit intention. Journal of Travel 
Research, 48(1), 29-44. 

 
Boksberger, P., Dolnicar, S., Laesser, C., & Randle, M. (2011). Self congruity 
theory:  To what extent does it hold in tourism? Journal of Travel 
Research, 50(4), 454-464. 

 
Week 7 2/19 Personality as a determinant of travel behavior 

 
Readings: McCrae, R. R., & Costa, P. (1997). Personality trait structure as a human 

universal. American Psychologist, 52(5), 509–516. 
 

Kleiber, D., Walker, G., & Mannell, R. (2011). A social psychology of leisure 
(2nd ed.). State College, PA: Venture Publishing, Inc. 

 
Gountas, J., & Gountas, S. (2007). Personality orientations, emotional 
states, customer satisfaction, and intention to repurchase. Journal of 
Business Research, 60(1), 72–75. 

 
Faullant, R., Matzler, K., & Mooradian, T. (2011). Personality, basic 
emotions, and satisfaction: primary emotions in the mountaineering 
experience. Tourism Management, 32(6), 1423–1430. 

 
Week 8 2/26 Gender, age and cohorts as determinants of travel 

behavior 
 
Readings: Eagly, A. (1995). The science and politics of comparing women and men. 

American Psychologist, 50(3), 145-158. 
 

Collins, D., & Tisdell, C. (2002). Gender and differences in travel life cycles. 
Journal of Travel Research, 41, 133-143. 
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Kleiber, D., Walker, G., & Mannell, R. (2011). Age and gender as 
determinants of leisure behavior and experience. In D. Kleiber, G. Walker, 
& R. Mannell (Eds.), A social psychology of leisure (pp. 229-263). State 
College, PA:  Venture Publishing, Inc. 

 
Mak, J., Carlile, L., & Dai, S. (2005). Impact of population aging on Japanese 
international travel to 2025. Journal of Travel Research, 44, 151-162. 

 
Gonzalez, A., Rodriguez, C., Miranda, M., & Cervantes, M. (2009). Cognitive 
age as a criterion explaining senior tourists’ motivations. International 
Journal of Culture, Tourism and Hospitality Research, 3(2), 148-164. 

Spring Break  
 
Week 9 3/12 Impact of traveling on health and well-being 
 
 
Readings: Allison, P., Locker, D., & Feine, J. (1997). Quality of life: A dynamic 

construct. Social Science Medicine, 45(2), 221-230. 
 

Cummins, R. (2000). Objective and subjective quality of life: An 
interactive model. Social Indicators Research, 52(1), 55-72. 

 
Gilbert, D., & Abdullah, J. (2003). Holidaytaking and the sense of well- 
being. Annals of Tourism Research, 31(1), 103-121. 

 
Andereck, K., & Nyaupane, G. (2011). Exploring the nature of tourism and 
quality of life among residents. Journal of Travel Research, 50(3), 248-260. 

 
Social and Technological Context and Tourists’ Behavior 

 

Week 9 3/12 Ethnicity, culture, and travel behavior 
 
Readings: de Mooij, M., & Hofstede, G. (2011). Cross-cultural consumer behavior: A 

review of research findings. Journal of International Consumer Marketing, 
23(3/4), 181-192. 

 
Chirkov, V. (2009). Critical psychology of acculturation: What do we 
study and how do we study it, when we investigate acculturation? 
International Journal of Intercultural Relations, 33, 94-105. 
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Lopez-Class, M., Gonzalez-Castro, F., & Ramirez, A. (2011). Concepts of 
acculturation: A review and statement of critical issues. Social Science & 
Medicine, 72, 1555-1562. 

 
Wearing, S., Stevenson, D., & Young, T. (2010). Introducing the cultures of 
tourism. In S. Wearing, D. Stevenson, & T. Young (Eds.) Tourist cultures: 
Identity, place, and the traveler. Los Angeles:  Sage. 

 
Vespestad, M., & Mehmetoglu, M. (2010). The relationship between 
tourist nationality, cultural orientation, and nature-based experiences. 
European Journal of Tourism Research, 3(2), 87-104. 

 
Week 11 3/26 Online behavior and big data 
 
Readings: Godes, D., & Mayzlin, D. (2004). Using online conversations to study 

word-of-mouth communication. Marketing Science, 23(4), 545-560.  
 
 You, Y., Vadakkepatt, G.G., & Joshi, A.M. (2015) A meta-analysis of 

electronic word-of-mouth elasticity. Journal of Marketing, 79(2), 19-39. 
 

Trusov, M., Bucklin, R.E., & Pauwels, K. (2009) Effects of word-of-mouth 
versus traditional marketing: Findings from an internet social networking 
site. Journal of marketing, 73(5), 90-102. 
 
Pan, B., & Fesenmaier, D. (2006). Online information search: Vacation 
planning process, Annals of Tourism Research, 33(3). 809-832. 
 
Litvin, S., Goldsmith, R.E., & Pan, B. (2008). Electronic word-of-mouth in 
hospitality and tourism management. Tourism Management, 29(3), 458-
468. 

 
Week 12 4/2 Small groups and group dynamics 
 
Readings: Postmes, T., Spears, R., & Cihangir, S. (2001). Quality of decision making 

and group norms. Journal of Personality and Social Psychology, 80, 918- 
930. 

 
Kerr, N., & Tindale, R. (2004). Group performance and decision making. 
Annual Review of Psychology, 55, 623-655. 

 
 Contributions to the Study of Tourists’ Behavior 

 

Week 13  - Week 15 
Student presentations of their final paper 
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