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and DIGITAL LEARNING CENTERS

INNOVATION STARTS HERE

DOCUMENTATION SOLUTIONS
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COMMUNICATION
INTRODUCTION

THE LANGUAGE OF LEADERSHIP
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THE DIFFERENCE BETWEEN INFORMATION & COMMUNICATION

Start Making Sense

American novelist Mark Twain is often quoted as having said, “The 

difference between the almost right word and the right word is really 

a large matter. ’tis the difference between the lightning bug and the 

lightning.” Combining passion for a subject with the skills to 

communicate it effectively among multiple audiences is a 

complicated and constantly-evolving discipline. 

Technical genres of communication have been a subspeciality of my 

education and career since 1988. I have a passion for taking complex 

or abstract information and finding creative, tangibles connections in 

order to develop, design, and distribute materials that engage a 

variety of audiences.

According to the Society for Technical Communication, “the origin of 

the discipline has been attributed to various eras: Ancient Greece, 

the Renaissance, and the mid-twentieth century. However, the 

professional field was firmly established during the First World War, 

growing out of the need for technology-based documentation in the 

military, manufacturing, electronic, and aerospace industries.”

However, the onset of our current “digital age” has drastically 

changed the role of traditional media in communicating information. 

Communication design is now an eclectic discipline composed of 

rhetoric & composition, design, development, and sociology. It 

develops the message and creates new media channels to ensure it 

reaches the target audience: “Media is the Message.”

Humans use tools, and the tools we use to communicate across 

distances, across time, and to more people at once than we could 

with our own voice and body are "media."  Effective storytelling 

requires a mastery of the complete landscape, rather than individual 

components or expertise in a particular field.  One must bridge the 

gaps between the sources and the destinations, both in professional 

practice and the various learning environments.

CATHI GERHARD
Creative Director & Project Manager
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Communication doesn’t take place because you tell 
somebody something. It takes place when you 
observe them closely and track their ability to 
follow you. Like making a sculpture out of space, 
communication is a group experience. 

(Alan Alda)


