
The Partnership – Campus and Community United Against Dangerous Drinking 
http://sites.psu.edu/thepartnership/ 
November 3, 2015 
4:00-5:30 p.m. 
The Nittany Lion Inn’s Faculty Staff Club 
Co-Chairs: Damon Sims and Tom Fountaine 
 
Members Present:  George Arnold, Tom Fountaine, Elizabeth Goreham, Charmelle Green, Courtney 
Hayden, Ken Healy, Tom King, Linda LaSalle, Emily McDonald, Centrice Mulfinger, Lisa Powers, Joe 
Puzicki, Kay Salvino, Danny Shaha, Damon Sims, Bonnie Tatterson 
 
Guests: Shannon Bishop, Adam Brumbaugh, Patty Carnevali, Pat Daugherty, Michael DiRaimo, David 
Gray, Margaret Gray, Gail Hurley, Madhavi Kari, Emily Miller, Kat Rowan, Thomas Sowerby, Teresa Steck, 
Todd Wagner, Bill Zimmerman 
 
 
Welcome and Introductions 
 
 
Announcements 
Penn State and the State College Borough have been named a recipient of the inaugural International 
Town Gown Association (ITGA) ImpACT Awards: Putting Practice into Action, for their collaborative 
efforts in diminishing the negative effects of State Patty’s Day on the local community.  
 
The current Partnership membership list was distributed to the group. Please let Liz know if you have 
changes: enb2@psu.edu  
 
 
2014-2015 Annual Alcohol Assessment Report 
Linda LaSalle provided an overview of the report.   The report is available at 
 http://sites.psu.edu/thepartnership/wp-content/uploads/sites/1872/2012/12/2014-2015-Annual-
Alcohol-Assessment-Report.pdf 
Damon will provide an overview of the report at a future Faculty Senate meeting. 
 
 
Alcohol in Public Venues  
Discussion took place about the sale of alcohol for specific events in University and Borough venues.  
 
The Bryce Jordan Center (BJC) 
Gail Hurley, Associate Vice President for Auxiliary and Business Services and David Gray, Senior Vice 
President for Finance & Business provided an overview of the University’s decision to pilot test the sale 
of alcohol at the BJC.  A portion of the net profits will be used to fund student alcohol education 
programs and the other portion will go toward venue improvements.  Discussion by the committee 
included the following comments: 

• Concern that the resulting message will be that you need alcohol to have a good time 
• Once you open up the sale of alcohol in one place, other locations will want to follow 
• Students in attendance indicated that some students may not pregame as much if they can 

purchase alcohol at the venue 
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Downtown State College Music Festival 
For the past 9 years the Summers Best Music Fest (http://summersbestmusicfest.com/) has taken place 
in downtown State College in June.  In the past the event has attracted approximately 5,000 people.  
The Downtown Improvement District members would like to improve attendance in 2016. Planners of 
the fest have partnered with Lucky Dog Event Management https://www.facebook.com/Lucky-Dog-
Productions-124745920966968/. Todd Wagner and Patty Carnevali of the management company 
indicated that alcohol sales are crucial to making the event successful.  The group proposed having a 
fenced-in beer garden.  The following concerns voiced during the discussion: 

• How do you say yes to this event and not to other events? 
• If you sell beer, you need to have food.  Street food should be available. 
• The easier alcohol is to obtain, the more alcohol is associated with having fun, and the more 

alcohol will be consumed by students and everyone else. 
• this could be a great opportunity to demonstrate to the community how “alcohol” can be 

handled in the right way 
 
If attendees have additional comments in response to the discussion about the sale of alcohol at the BJC 
or the summer music festival, please share those comments with Damon and Tom as soon as 
possible.  Additional conversations about alcohol in those specific venues, as well as the broader 
questions about the relationship between alcohol and the full range of community events, will occur 
soon at the leadership level of both the University and the Borough.  Damon Sims and Tom Fountaine 
would appreciate input from The Partnership as they engage in those discussions. 
 
 
State Patty’s Day 
 
A meeting for the State Patty’s Day Task Force will be scheduled soon.  A community response needs to 
be developed in anticipation of the event. 
  
 

  
 
 
 
 
 
 
 

 
 
 
 
 

 
Next Meeting: TBA of the State Patty’s Day Task Force 

 
enc/11_5_15_ Liz Barton   
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Talking Points for Meeting of Campus-Community 

Partnership on Dangerous Drinking 
 

November 3, 2015 
 

• The University and the community stand united in our resolve to address effectively the 
problem of dangerous drinking 

• It is not clear that well-controlled public sale of alcohol—even in large venues like the Bryce 
Jordan Center—is necessarily at odds with our goal of curbing dangerous drinking and alcohol 
abuse 

o It was in that context that the University decided to pilot the sale of alcohol (in this case 
beer) to the concert patrons who attended the six Garth Brooks concerts in late April 
and early May of this year 

• President Barron received a written expression of concern from Tom Fountaine on behalf of the 
Partnership concerning that decision 

o Dr. Barron responded—and we will distribute a copy of his letter now—and promised 
that we would review the results of this pilot sale of alcohol and the BJC with the 
Partnership 

o We are pleased that you have provided us this forum to review those results and the 
path forward 

• In short, what our experience from the April-May concerts demonstrates is that the public sale 
of beer and/or wine under tightly controlled circumstances can be done safely and with minimal 
threats to the welfare of concert patrons or the surrounding community 

o Ask Gail to distribute spreadsheet 
o This spreadsheet compares our experience in terms of emergency medical and police 

services with the six Garth Brooks concerts to 11 country music acts that took place at 
the BJC over the prior five years (at which alcohol was not sold) 

o Clearly demonstrates that a properly and tightly controlled public sale results in both 
fewer inside and outside police incidents and a considerably reduced need for medical 
intervention 

• Let’s put the safety issue off to the side for a moment and examine some of the reasons why 
President Barron intends to proceed with two additional pilot sales of beer and/or wine at 
future BJC concerts 

o The Jordan Center’s early 1990s total cost of construction ($60.1M) came from two 
principal sources: Commonwealth capital appropriations (64%) and University funds 
(36%) 

o While the BJC may be owned and operated by the University—with University events 
and students as a focal point—it was clearly intended to be a regional economic and 
social resource. 



 As a senior University administrator noted at the time of the BJC’s opening in 
1996: 

• “We’re looking for it to become a civic center for the middle of this 
state.  We wanted to build a facility that not only served the University’s 
needs, but also the region’s needs.” 

o What has changed in the intervening years?  There is much more competition for the 
high value musical acts that the Jordan Center competes for.   
 The Giant Center in Hershey opened in 2002 
 Mohegan Sun Arena in Wilkes-Barre opened in 1999 
  And, the major centers in Pittsburgh and Philadelphia 
 The BJC is the only mid to major center in the state that does not serve beer or 

wine at concert events 
o Increasingly, this is proving to be a competitive disadvantage in attracting high quality 

acts to the BJC 
 E.g., we are currently in conversations with three leading musical acts, two of 

which have advised they are not interested in performing in State College if we 
will not offer beer and/or wine for sale 

 Our interest is limited to acts that would appeal to an older demographic; for 
example, a median patron age of 30 - 35 

 This would reduce—though not eliminate—the risk of sales to underage 
individuals or overindulgence by younger patrons 

• For us, the BJC’s future is both a relevance challenge and a revenue challenge 
• The risk of not supporting limited alcohol sales in a safe, secure manner is that the BJC gradually 

ceases to be a destination for marquee acts that can make even a smaller community like State 
College an attractive draw for concert-goers from Central PA and beyond 






















	Talking Points for Dangerous Drinking Partnership Meeting - 20151103
	Talking Points for Meeting of Campus-Community
	Partnership on Dangerous Drinking
	November 3, 2015


	the Partnership_November 3, 2015
	Partnership meeting handouts 11_3_15
	20151110152927544_0001
	20151110152927544_0002
	20151110153013882_0001
	20151110153013882_0002
	20151110153013882_0003
	20151110153013882_0004
	20151110153013882_0005
	20151110153013882_0006
	20151110153013882_0007
	E. Barron BJC 03132015 (1)

	Partnership_11_3_15


